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How it started



Our mission is to educate and empower people to 
navigate the overwhelming amount of information 

circulating during the COVID-19 pandemic. 



Dear Pandemic Aims

1. To disseminate trustworthy, 
comprehensive, and timely scientific 
content about the pandemic to lay 
audiences on social media.

2. To promote media and science literacy, 
equipping our readers to better manage 
the COVID-19 infodemic within their 
own networks.





Health is everyone’s business.

What we’ve learned:

Notes from the Nerdy Girl 
playbook



Health is everyone’s business.

LET’S LEARN Framework

L Listen and connect. Key: Authenticity.
E Map and engage the relevant

information ecosystem. Key: Partners.
T Transparency first. Non-negotiable. 
‘S Source and vet data from the best. Be 

an open, humble, voracious learner.
LEARN(ing) science helps guide content.



Health is everyone’s business.
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Health is everyone’s business.



Trust is Everything in 
Communications

…and right now it’s highly fractured



Trust is greater than reason

• We tend to trust 
personal stories, people 
we know, and relatable 
strangers
• We weight information 
from trusted sources 
heavily
• Even if those sources 
are not trustworthy





Our real 
service
The power of the 
share button!



Lessons Learned

1. Trust is our currency
2. Fight the infodemic on its own turf
3. Be specific and practical



Thank 
you

www.dearpandemic.org

www.facebook.com/dearpandemic
www.twitter.com/dearpandemic

www.Instagram.com/Dear_Pandemic

To learn 
more scan  :


